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Rhetors Appeal To Audience and What Halts their Consideration of the Audience
	Rhetors are in many cases inclined to think of the constraints that affect their orator skills. Rhetors can stop to be considered by the audience if what they are giving to them is not credible or have no authority to carry it out (Wood et.al 36). Rhetors can use pathetic appeal to convince one's audience like when one is raising funds for Americans hit by a hurricane and wants to influence on relief supply. Rhetors can use Logos where they use logical arguments to help the audience understand. 
According to Bitzer, the elements that bring about rhetorical situations are texts. It is good to understand the audience and even the context which brings about constraints (Bitzer, 5). These constraints can be the attitudes, prejudices, habits, or influence can draw the author close to the audience or apart. The book gives an example of circumstances in which the audiences mistrust the media because they feel they give untrue reports and exaggerated ones.
The Rhetor looks at the gender of the audience and if there are sensitive matters the individual can choose to withhold the talk and sieve the talk. The rhetor can use emotions or pathos sop that he or she can capture every gender. Another one that they look at is the social class where the orator can change the talk depending on the audience social class and the upbringing like audience who come from a war torn area in the Arab world would be different to an audience from North America. Use of logical proof or the logos would help the orator to put points across. 
 Another point is where the orator is sensitive to race. Race can be demeaning at times and having a talk that is perceived not to be right by the audience and affects their racial existence would make the rhetor to give the stories with ethos to avoid being in conflict with the audience. 
All that the rhetors want is to be persuasive as they address the audience. The above-discussed measures help one to have the right target audience .
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